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1938 Founding of the Familybusiness in St.Gallen and Introduction 
            of the first innovation in shape of a hormone Cream

1994 Awarded with certificate of Quality ISO 9001 
            as first Swiss cosmetic Company

1999 Founding of the academy of Cosmeteology ARCOS

2008 Introduction of the Phyto de Luxe-Line

2013 International Market entry of „The Skin Whisperer“

2014 Award of the BSB-Innovation Prize as the most 
            innovative cosmetic product

2015 Awarded with certificate of Quality ISO 22716 (without Animal testing

2016 Profit of the european Spa & Health Award for the most 
            innovative cosmetic product

2017 Founding of the Company Derma Science AG and market entry of Derma Science, 	
            the first Anti-Aging Cosmeceutical Line

2018 UPN Austria becomes exclusive Distribution Partner in Austria  

The Product Portfolio of Mila d’Opiz includes several 
cosmetic lines and the production amounts to:

	 450 tons of cosmetic
	 5.5 million tubes
	 1.5 million pots

Mila d’Opiz produces their Products on state-of-the-art 
production equipment according to EU-valid cosmetics- 
and pharmaceutical-GMP guidelines. (Swissmedic accredited)

The Products are exported to over 
40 Countries and all Continents

1. The History of Mila d’Opiz

Mila d’Opiz – the Swiss Company with 80 Year Experience in research, 
development, production and sale of cosmetic products.

swissmedic

and GMP

certified



2. The active Ingredients

Derma Science - inspired by dermatology, 
for all skin types and ages

APPLE STEM CELLS
GRAPE STEM CELLS
Q 10 - HYALURON

ENCAPSULATED RETINOL

ANTI COUPEROSE KOMPLEX
SILIDINE (PLANKTON EXTRAKT)  - DELENTIGO

VITAMIN B5 (D-PANTHENOL) - VITAMIN E ACETAT
SHEA BUTTER - RICE BRAN OIL - CALENDULA

ALOE - BISABOLOL
HAMAMELIS

LINDE TILIA CORDATA

DELENTIGO - EDELWEISS
PLANTAIN (SPITZWEGERICH)
L-ARGININE - LIPEX CELLECT

COMFREY (BEINWELL)
CHILI

EYESERYL
AQUACACTEEN

UNICHONDRIN ATP

MATRIXYL SYNTHE 6  - REPAIR KOMPLEX
HYDROMIDE BLEND - LIFTONIN XPRESS

VITAMINEN B5 + E
HYALURON

3 TIMES HYALURON HMW LMW VLMW
MALAKITE (MALACHITE)

HYDRASALINOL - KONJAC MANNAN

ALLANTOIN
ALPENROSE

HAMAMELIS VIRGINIANA

3 TIMES HYALURON
MATRIXYL

AQUACACTEEN
RICE BRAN OIL

VITAMIN E ACETAT
HYDRASALINOL

ENCAPSULATED RETINOL - Q10
VIT. B - SQUALANE - APRICOT

ALLANTOIN - JOJOBA

ACTISEA - LIPEX CELLECT
HYDROMIDE BLEND

VIT. E ACETAT
PLANT EXTRACTS

SHEA BUTTER

SHEA BUTTER
TALLOW

TOCOPHERYL ACETATE



3. The Range
Derma Science offers a compact and clear assortment of only 26 products resp. Packaging sizes, that 
meets both the personal demands of consumers as well to cover the needs of women for power 
applications in Age Management. It includes products for face-, body- and Handcare

Anti-Aging 
Facecleaning

Anti-Aging
Eye Care

Anti-Aging Facecare
Hyaluronic

Couperose
pigment spots

Anti-Aging Powerapplications

Anti-Aging Facecare
Retinol

Hand- and
Bodycare

tension, muscle 
problems

The comprehensive anti-aging beauty treatment on only 3 shelves.



4. The brand Prasentation at the POS

The result Swiss research and development.



5. Why is Derma Science 
    the right choice for you.

innovative anti-aging cosmeceuticals from Swiss research with selective 
distribution in specialist shops

Brand presentation on just 3 trays in the cosmetics category

a clear assortment with only 26 references, which can easily 
be recommended by the whole team

Derma Science is filling the obvious gap between dermocosmetics 
and luxury cosmetics

Profit from new and other consumers and thus compensation 
for declining (dermo-) cosmetics sales

Internationally harmonized prices offer no incentive to buy the products abroad

Offer extension in the cosmetics category through 4 concentrated power applications

individual and needs-oriented support through selective distribution

Consulting support measures, attractive marketing campaigns 
and consulting days at the POS

A response against the shopping tourism in the country, the decline of the 
(dermo) cosmetics market and margin erosion in the Rx area



The beauty treatm
ent 

for every day and every skin type


